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Survey on Unethical Business Research
The research method chosen for this task is quantitative. This approach emphasizes objective measurement and statistical, mathematical, or numerical analysis of data. Data used in this research is collected through interviews, surveys, or manipulating pre-existing statistical data. The research starts from a deductive approach with the emphasis being placed on testing theory.
Research Question: do businesses use unethical means to collect data for research?
Statement of problem: The general problem is an unethical approach to data collection for research by businesses. Internet is one of the transformative and game-changing phenomena. It changed the manner in which many things were being done. One of the consequences of the internet was the increased presence of organizations on the internet. Businesses could carry out tasks through the internet including marketing, surveys, and interviews. While this is a positive stride, there are organizations that fail to use data without proper and express authorization or use dubious means to get the needed data for research (Newman et al, 2021). Any organization that uses information from the internet for any reason despite what the giver of the data wishes participates in unethical activities. The most common way through which data is collected unethically is by failing to disclose information relating to how the information will be used. This can be seen as a loophole that will allow the organizations to have blanket approval of any use they deem fit.
In creating the survey or interview questions, one needs to have first determined the information s/he is after. Once that has been settled, the next thing is to determine who will be interviewed. One must be careful with this process of selecting a sample to ensure that it is a true representation of the population (Ball, 2019). On the questionnaire, it should be made clear to the one responding how the information is intended for use. The questionnaire should also include the privacy of the information being given. The language should be simple and explicit and the respondent should be granted the right to proceed with the interview or to opt-out at the end of the questions. Where personal information is required, the response should be requested to indicate that s/he understands and approve how it will be used.
 


The following is a sample of online surveys
[bookmark: _GoBack]We are undertaking a survey that will help us determine awareness given by business during online surveys. Please fill information required below honestly. Your identity will be kept secret. 
	1. 
How often do you visit social media pages or websites (Tick where appropriate)
	Daily 
	Weekly 
	Monthly

	2. Have you ever participated in an online survey (Tick where appropriate)
	Yes
	No
	I Don’t Recall

	3. Was the survey clear on how the information provided will be used (Tick where appropriate) 
	Yes
	No
	I Don’t Recall

	4. Did information requested include personal information (Tick appropriately)
	Yes
	No
	I Don’t Recall

	5. Were you requested to authorize the use of the information at the end of the questions 
	Yes
	No 
	I Don’t Recall


Please understand that by pressing submit icon, you allow us to use this information in the above prescribed manner.  
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